Why Direct Mail Still Delivers

Driving engagement and response in financial services.

2 / More effective than email

Average response rate of direct mail vs. email across
financial services campaigns.

Average ROl on Average attention Average in-home YoY budget increase

house lists per direct mail piece lifespan in financial services
(2025)

RESPONSE RATE COMPARISON

Direct Mail Email

4.4% 0.12%

Average response rate Average response rate

ATTENTION & PRESENCE

Where audiences actually spend their attention

Direct mail piece - Undivided attention 132s
D
TV ad - Attention 13.8s
G

Email - Average scan time 2-3s
b

THE INTEGRATION MULTIPLIER

Print + digital, working together

Direct Mail CCM/CXM Digital

Primes the decision Coordinates timing Captures the action
& personalization

Response rate lift when direct Response rate when direct mail
mail is paired with coordinated is combined with a targeted
digital touchpoints. email sequence.

PERSONALIZATION IMPACT

of financial services marketers say personalization

° significantly improves direct mail response rates.
o Variable data printing enables individualized offers, rates and messaging at
scale - across thousands of pieces in a single production run.
Credit Profile Indicators Geographic Targeting

ROI AT A GLANCE

The highest ROl channel in the mix

4 ) 4 )
o Average ROI, direct mail to (o ) of marketers report direct
1 61 /o house lists - the highest of 84 /o mail delivers the highest ROI
any paid marketing channel of any channel they use.
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Ready to evaluate your direct mail program
against industry benchmarks?

OSG partners with financial services organizations to design, produce, and integrate
print and digital communications that drive measurable results.

Connect with us at osgconnect.com
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